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The term « bio-based » is often used to describe a packaging brought onto the market which is 

produced from resources of biological origins, which are generally vegetal origins. To this day, stiff 

paper represents the main bio-based material among the materials that are usually used in 

household and non-household packaging. Managing vegetal resources is being further looked into by 

this industry through complementary approaches: certifications, among others, are being studied.  

 

In the absence of a broader legal definition adapted to packaging, the CNE prefers using the following 

definition created by the French Club Bio-plastiques: 

 

Bio-based characterizes a product coming from renewable biological materials (vegetal and animal 

resources, organic waste, biomass-derived, etc.); as opposed to a product of fossil origin (oil, gas, 

coal, etc.). 

 The CNE also points out that: 

- When a packaging is composed of a bio-based material the term “bio-based” becomes 

legitimate if its environmental impact is lower than that of the packaging to which it is 

compared  

- Bio-based materials are not necessarily renewable if the resource is overexploited.  

- The matter of competition with human food remains unresolved and those using bio-based 

material must ensure they are indeed bio-based: using waste or co-product would invalidate 

this concern.  

- “Bio-based” is a concept concerning the origin of the raw material used, without prejudging 

the end of life of the packaging. 

  

POSITION OF THE CNE 

Claiming that packaging use “bio-based” material can be legitimate. 

The CNE recommends completing this term with: 

 The percentage by weight of the bio-based material. 

 A clear indication of the type and origin of the material used. 

 

The French Packaging Council (CNE), a non-profit organization founded in 1997, is a forum for 

dialogue between the various players of the packaging industry. 

The mission of the CNE, which is an accepted moral authority, is to develop and disseminate better 

practices in designing, using and marketing products packaging. 
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