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Packaging after its use 
being concerned, involved, committed

The French Packaging Council wishes to remind that the packaging usually used is a resource before 
becoming waste. Moreover, circular economy must be regarded as an industrial reference for all stake-
holders in the product-packaging value chain.

The packaging industry must constantly inform 
about the benefits it brings to society, while its 
stakeholders must prove that they have worked in 
an effective way in terms of life cycle’s eco-design. 
By staying committed to this cause, for which much 
remains to be done, it is absolutely necessary to 
maintain collaboration with the many stakeholders 
in the sector, including: 

 � The consumer, who is “key”, because he is respon-
sible of the first gesture, that of sorting, which he 
must pursue and intensify

 � The legislator: very focused on environmental 
issues

 � The media, which must be provided with objec-
tive, quantifiable and verifiable information

All this in a clear and accessible pedagogical approach.

4,9 million tonnes 
of household packaging and 7.8 million tonnes of 
industrial and commercial packaging were put on 
the market in 2016(1)

200 kg/inhab/year 
packaging consumption ratio, which has stabilised 
since 2001 in France(1)

68% 
material recycling rate for household packaging (1)

 
Source: (1) ADEME

Regulations:
 � Directive (UE) 2018/851 amending Directive 
2008/98/EC on waste

 � Directive (UE) 2018/852 amending Directive 
94/62/EC on packaging

 � French Planning Law No. 2009-967
 � French Environmental Code: article L.541-1

References and best practices guide: 
 � Waste: key figures, Edition 2017, ADEME
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First and foremost, the French Packaging Council 
wishes to recall and highlight the significant work 
that has been carried out over the last twenty years 
in the field of waste reduction and management. 
Furthermore, the industry’s stakeholders must 
remember the important points that have to be 
considered nowadays:

 � Educating the stakeholders is essential
 � Circular economy is strategic and becomes 

the economic and industrial norm
 � Eco-design of the product-packaging pairing is 

the prerequisite for this strategy
 � There is still room for improvement in 

post-consumer packaging management
 � Each link in the packaging value chain has a 

role to play

http://www.ademe.fr/etat-lieux-masses-gaspillages-alimentaires-gestion-differentes-etapes-chaine-alimentaire
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:32018L0851&from=EN
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:32018L0851&from=EN
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:32018L0852&from=FR
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:32018L0852&from=FR
https://www.legifrance.gouv.fr/affichTexte.do?cidTexte=JORFTEXT000020949548&categorieLien=id
https://www.legifrance.gouv.fr/affichCodeArticle.do?cidTexte=LEGITEXT000006074220&idArticle=LEGIARTI000006834444&dateTexte=20090210
https://www.ademe.fr/dechets-chiffres-cles


The 4 keys points in the management of packaging after its use:
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Since 1997, the French Packaging Council has drawn together all the stakeholders of 
the packaging chain. Its purpose is to develop and disseminate the best practices with 
regard to the design, use and marketing of product packaging.

FRENCH PACKAGING COUNCIL
251 Boulevard Pereire 75017 Paris 

Phone: +33 1 53 64 80 30 - Fax : +33 1 45 01 75 16
E-mail : c.n.e@wanadoo.fr 

www.conseil-emballage.org

The full document is available on the CNE website: 
https://conseil-emballage.org/wp-content/uploads/2018/07/EN_Packaging-after-

consumption-of-the-product.pdf
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The eco-design of the product-packaging pairing is a priority 
approach that enables us to:

 � Act and reduce the environmental impact of the products that 
are already developed

 � Rethink existing products and their distribution or use
 � Identify and control the risks/costs inherent in the entire 

product life cycle
 � Be a source of optimisation/reduction of transport costs, raw 

materials and packaging
 � Incorporate secondary raw materials (SRM) into products that 

promote their recycling channels or other products designed 
with the same material

 � Think about the packaging’s end-of-life/new life from the very 
beginning of the process

All stakeholders involved in the product/packaging industry 
must be mobilised to facilitate the new life of packaging: 

 � The consumer / user / citizen, who remains at the heart of this 
system, especially through the sorting process

 � The marketer: to raise awareness and inform consumers-citizens 
about the right sorting procedure

 � Public stakeholders: who must ensure that post-consumption 
behaviour is simple and universal

 � Eco-organisations: the real leaders in the new life of packaging
 � Innovators, who find ever more efficient collection, sorting and 

recycling technologies
 � Opinion leaders: considered as one of the levers of individual 

and collective behaviour change

Inform packaging users to obtain their involvement, which is 
necessary for better results:

 � Use clear, factual and verifiable language to counter current mis-
information

 � Make the consumers-users participate in the correct sorting of 
the various elements of the product-packaging pairing

 � Collaborate with public stakeholders to guide, facilitate and 
support the implementation of good collection and sorting 
practices

 � Involve stakeholders at all levels of the value chain to make the 
circular economy a tangible success

In order to make packaging part of a continuous improvement 
process, we need to:

 � Generalise eco-design to create packaging that meets consumer 
needs precisely

 � Consider reusing packaging as soon as it makes economic and 
environmental sense

 � Constantly innovate on the product-packaging pairing
 � Promote and facilitate the sorting process preceding recycling, 

particularly to end-users
 � Make the recycling of packaging technically easier
 � Turn what cannot be recycled into energy

mailto:c.n.e%40wanadoo.fr?subject=compatibilit%C3%A9%20contenant-contenu
http://www.conseil-emballage.org
https://conseil-emballage.org/lemballage-apres-consommation-du-produit/
https://conseil-emballage.org/wp-content/uploads/2018/07/EN_Packaging-after-consumption-of-the-product.pdf
https://conseil-emballage.org/wp-content/uploads/2018/07/EN_Packaging-after-consumption-of-the-product.pdf

