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Packaging  
a major player in the circular economy

The French Packaging Council emphasises that the players in the packaging value chain 
have always been involved in facing the challenges of the circular economy. 

In France, the CNE and its members want to con-
solidate their key role in the circular economy. 
To that end, they:

 � Maintain the efforts already made by the pack-
aging value chain (reuse, recycling and energy 
recovery);

 � Integrate every new approach that is relevant 
with regard to circular economy principles. 

Therefore, all the players in the packaging value 
chain are fully committed to the best of packag-
ing. 

67 % 
the recycling rate  
of domestic packaging(1)

88 % 
 the recycling rate of   

industrial and commercial packaging(2)

28 000 direct jobs 
have been created since 1992 in the domestic 
packaging recycling sector(1)

97 % 
of recycled materials from domestic packaging 

are reused in Western Europe(1) 

(1) Éco-Emballages (2) ADEME (excluding wooden pallets)

Regulations:
 � Directive n°94/62/EC on packaging and packaging 

waste;
 � Directive n°2008/98/EC on waste (art. 3,4,9,10,11);
 � French Environmental Code (book V, title IV, chapter 

III, section 5, art. R543-43);
 � French Programme Law n°2009-967 on the imple-

mentation of the Grenelle Environment. 

Reference documents and guides to best prac-
tices:

 � Eco-design and Packaging – CNE September 2014;
 � Packaging, for the benefit of society – CNE July 2015;
 � French Institute of Circular Economy;
 � Methodology guide on the development of circular 

economy regional strategies in France (in French) – 
ADEME October 2014.

«

»

 � Optimise the use of resources (materials and 
energy) during packaging production while still 
maintaining all the functions of the packaging;

 � Stop discarding materials that can be recycled 
or recovered;

 � Make the most of the local, economic and so-
cial anchorage of packaging production, use and 
recycling industries. 

http://www.conseil-emballage.org/eng/wp-content/uploads/2014/01/Ecodesign-and-packaging-EN-final.pdf
http://www.conseil-emballage.org/eng/wp-content/uploads/2014/01/110_0.pdf
http://www.institut-economie-circulaire.fr
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The 4 levers of the circular economy with regard to packaging:
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Since 1997, the French Packaging Council has drawn together all the stakeholders of the packaging chain. Its 
mission is to develop and disseminate best practices with regard to the design, use and marketing of product 
packaging. 

CONSEIL NATIONAL DE L’EMBALLAGE
251 Boulevard Pereire 75017 Paris 
Phone : +33 1 53 64 80 30 - Fax : +33 1 45 01 75 16
E-mail : c.n.e@wanadoo.fr 
www.conseil-emballage.org With the technical and financial support of 

The full document is available on the CNE website: 
http://www.conseil-emballage.org/eng/wp-content/uploads/2014/01/Packaging-and-circular-economy-final-re-

port-EN-september-2014.pdf
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As described in the practical information document entitled 
“Eco-design and Packaging”, 6 key points must be taken into 
account:

 � Including all internal and external players involved in product 
development from the very beginning;

 � Including consumer use;
 � Thinking about the entire packaging system in order to avoid any 

transfer of impact;
 � Optimising the weight and/or volume of the packaging for a 

defined product use value
 � Optimising the use of resources during packaging production;
 � Taking into account the end-of-life management of packaging 

(see point 2).

Take part in a European approach of continuous improvement 
by:

 � Generalising eco-design;
 � Considering reusing packaging when it makes sense for the 

economy and the environment;
 � Continuously innovating the product/packaging pairing;
 � Promoting sorting information prior to recycling, especially to 

final users;
 � Facilitating packaging recycling on a technical level;
 � Recovering as energy what cannot be recycled.

Beyond economic and environmental aspects, the circular 
economy is also committed to ensuring that all production con-
tributes to the anchoring and social development of regions: 

 � Pooling and sharing best practices as well as the means to 
implement them;

 � Emphasising the circularity of materials: “Someone’s waste is 
someone else’s resource”;

 � Optimising the logistics of raw material and packaging flows and 
of products and waste on a local scale;

 � Creating value and local jobs (e.g. in the recycling business);
 � Trying out innovative business models: open data, economy of 

functionality, local entrepreneurship, etc. 

In the context of a volatile raw materials market and regula-
tion changes:

 � Optimising the use of non-renewables resources (fossil energy, 
raw materials, etc.);

 � Committing to making renewable resources sustainable through 
responsible management;

 � Doing more with less (resources, energy, raw materials) through 
continual innovation. 

http://www.conseil-emballage.org/eng/wp-content/uploads/2014/01/Packaging-and-circular-economy-final-report-EN-september-2014.pdf
http://www.conseil-emballage.org/eng/wp-content/uploads/2014/01/Packaging-and-circular-economy-final-report-EN-september-2014.pdf

